Unemployment and its impact on adolescent work values.
This study examines the impact of unemployment on the work values orientation of adolescents. Using Super's (1970) Work Values Inventory, data were collected from 187 youths residing in a large midwestern city in the United States. Youths from families where the head of household had been unemployed for more than one year prior to the time of the study were compared to youths from a working-family environment. The findings of this study show little difference between work values orientation of youths from unemployed and employed families. The only variable which did prove to be significantly different settings appear to is "esthetics" (p less than .05), i.e., youths from unemployed settings appear to value new experiences and outlets for their abilities more than do youths of the comparison group.